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New planting planned
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Sarawak Plantation to carry out planting of oil palm trees on 8,500ha
By JACK WONG
jackwong@thestar.com.my
KUCHING: Sarawak Plantation Bhd
(SPB) is carrying out new planting
of oil palm trees on 8,500ha this
year.
Group managing director Datuk
Hamden Ahmad said land clearing
activities for areas in Mukah, Sri
Aman and Sibu-Sarikei had been
completed.
“We will carry out planting
in the next few months,” he told
StarBizWeek after SPB’s AGM at
Damai Beach Resort near here yesterday.
“The company has allocated
RM150mil for capital expenditure
this year.
Hamden said SPB group had total
landbank of nearly 52,000ha, inclusive of 12,900ha under native customary rights (NCR) joint ventures,
at end-2011.
The group has more than
29,500ha of oil palm estates, of
which 12.4% are immature fields.
About 25% of the estates are aged
four and 10 years, 36.7% between
11 and 15 years,10.4% between 16

Sarawak Plantation aims to increase its plantation size to 100,000ha in five years.
and 20 years and 15.5% more than
20 years old.
Hamden said SPB was on the
look-out for possible acquisition of
oil palm plantations in line with its
group expansion plan.
“We have visited several estates
offered for sale but the price tag
was an issue (too expensive),” he
added.
He said the group was in negotiations to embark on more NCR
land joint ventures.
Through an aggressive new

planting and possible acquisition,
SPB targets to increase its plantation size to 100,000ha within five
years.
Hamden said the group had
adequate supply of planting materials as SPB is Sarawak’s sole oil palm
seeds producer, with annual production of 1.4 million seeds.
This is expected to be increased
to 5.8 million high quality seeds by
2014.
The seeds under brandname
Surea DxP are also sold to other

plantations and smallholders.
He said the group was working towards increasing the yeild
of fresh fruit bunches (FFBs) to 17
tonnes per ha this year as the new
management had addressed problems related to irregular application
of fertiliser on palm trees.
The group recorded low yield
of 13 tonnes per ha last year as it
failed to harvest from 1,855ha plantation in Suai, Miri due to on-going
dispute with Penan scheme participants and disturbance by locals
at its Mukah plantations that had
affected more than 2,500ha.
Hamden said the group
employed about 3,000 estate workers, and was short of another 300
workers, particularly fruit harvestors.
SPB owns and operates two palm
oil mills in Miri and Mukah with
combined capacity of 180 tonnes
per hour.
For financial year ended Dec
31, 2011, SPB group’s pre-tax
profit doubled to RM104mil from
RM52mil a year ago.
Group revenue surged to
RM479mil from RM340mil.

MMVB: Strong national brands good for economy

By EUGENE MAHALINGAM
eugenicz@thestar.com.my

KUALA LUMPUR: The organisers of this year’s Malaysia’s Most
Valuable Brands (MMVB) believe
that having strong national brands
are vital for the creation of a commanding economy.
“We believe that strong brands
create value, both emotional and
financial. They contribute tremendously to the changing economic
profile of our country (and) build
a powerful economy,” said MMVB
organising chairperson Jennifer
Chan at the launch of the MMVB
awards yesterday.
The MMVB awards is an independent evaluation of publiclisted companies based on financial
analysis, brand analysis and brand
strength.
A total of 30 brands will be shortlisted for this year’s awards, which
is scheduled for October. The event
is organised by the Association
of Accredited Advertising Agents
Malaysia (4As) and Media Prima.
The organisers are collaborating

Savarimuthu: ‘The question is, how
much will the top 30 brands be worth
in the last financial year?’
with Interbrand, a global leader in
brand consultancy, to undertake the
brand valuation process.
“The advantage of having a brand
evaluated is that we will be able to

place a tangible worth to it,” said
Chan.
4As president Tony Savarimuthu
said the 30 brands at the previous
year’s MMVB awards were collectively worth RM57bil in 2007,
RM62bil in 2008 and RM54bil during the downturn in 2009.
“The question is, how much will
the top 30 brands be worth in the
last financial year?
“Most importantly, what are the
factors which will govern the new
valuation. As much as the valuation
is a science based on rigour and
methodology, there are no finite
answers.
“What the valuation will do is to
act as a key platform for discussion
and strategy in boardrooms and
especially in the media,” he said in
his speech at the launch yesterday.
Tony added that brand development was “the lifeblood of economic growth.”
“The value of our brands must
be exponentially higher than the
cost of the product in order for
us to build revenues, improve job
opportunities, drive innovation and

creativity and increase the overall
contribution of the service sector
and consequently gross national
income,” he said.
The MMVB awards is also supported by the Malaysia External
Trade Development Corp (Matrade).
Matrade deputy chief executive
officer Datuk Mohamad Kamarudin
Hassan the MMVB awards was
a good move to help showcase
Malaysian brands at the global level.
“This effort of profiling Malaysia’s
brands would contribute to making our products and exports more
competitive in the global marketplace,” he said.
Separately, Chan said MMVB’s
organisers will have various promotional activities leading up to the
awards.
“Next month we will have a
forum on how building brands
enhances the financial value of
businesses,” she said, adding that
the discussion is expected to attract
some 150 chief executive officers,
chief marketing officers and chief
financial officers from public listed
and privately held companies.

LETTERS TO THE EDITOR

Customers should not be charged for bills
WE refer to B.K. Sidhu’s Friday
Reflections column titled “Hard
copy itemised bills should be part
of service” (StarBiz, May 25, 2012).
The Communications and
Multimedia Consumer Forum of
Malaysia (CFM) was established in
February 2001 to provide an avenue
for consumers of communications
and multimedia services to voice
out grievances and suggestions
in relation to the quality of those
services, any unfair practices and
a redress of any unresolved complaints.
In a complementary role to that
of the Malaysian Communications
and Multimedia Commission

(MCMC), the CFM is also responsible for drawing up consumer codes
that are used as a base guideline by
the communications and multimedia service providers.
Compliance with these codes
becomes mandatory when they
are approved and registered by the
MCMC.
The General Consumer Code
(GCC) was registered by the MCMC
as an industry code in 2003.
In relation to the matter brought
up in the abovementioned article,
the GCC provides for principles
on customer billing, charging,
collection and credit purchases.
Specifically, Clause 1.48(a) under

Part 2: Rules of the Code, Section
M (Customer Billing, Charging,
Collection and Credit Practices),
stipulates that:
“In relation to this section, a service provider should at all times be
guided by the following principles
in that it should endeavour wherever possible to:
l “Ensure that customers are
able to obtain information relevant
to their current bill or any item of
its content without any charge.”
Item 1.55 also states that a service provider shall not charge its
customers for bills issued except for
certain circumstances provided in
the said clause.

As such, by virtue of the above
GCC provision, and guided by the
objectives for which we were
formed, we view this matter very
seriously and an internal review of
the matter will be undertaken.
We would like to remind consumers to proactively take action
to manage and exercise their rights.
CFM urges consumers to constantly
highlight report or share their
opinions and grievances in all CFM
channels for continuous addressing
of issues in the quality of Malaysian
communications and multimedia.
Communications and Multimedia
Consumer Forum of Malaysia

NEWS 11

Maxwell: Henan
land purchase
went through
proper
bidding process
By NG BEI SHAN
beishan@thestar.com.my
KUALA LUMPUR: Maxwell
International Holdings Bhd has
said that its decision to do without
any independent valuation of the
piece of land it recently bought in
Henan province should not be a
cause for concern as the acquisition was done through a proper
bidding process.
The China-based and Malaysialisted sports shoe manufacturer,
said that the bidding process was
carried out by the government of
the Qixian county (which is part of
the Henan province).
“The land was bought at a
cheaper rate compared to if it were
acquired from a private organisation,” executive director and chief
executive officer Xie Zhen’ an said
at a media briefing at the sidelines
of the companys’ AGM.
To recap, Maxwell International
purchased a piece of industrial
land measuring 171,576.37 square
meters with 50 years of “granted
use rights” at a price of RM17.2mil,
which works out to a price of
around RM100 per square meter. It
paid for the land in cash.
In its filings with Bursa Malaysia,
Maxwell said that the land acquired
was suitable for it to build new
factory space with an estimated
floor area of approximately 150,000
square meters. They hope to start
work on building the factory by end
of 2012 and expected it to be completed by end of 2013.
Maxwell also explained that the
rationale for buying the land in
Qixian was because it was operating
at full capacity in its existing plant.
It explained that while it would face
additional transportation costs with
the new factory due to the delivery
of raw materials – the new plant is
located about 1600 km away from
the existing factory in JinJiang - labour costs will decrease due to
the lower wages in Henan.
At Maxwell’s AGM, shareholders
approved the proposal for the company to halve its dividend payout
ratio from 20% in FY2010 to 10% in
FY2011.
Chief financial officer, Tan Swee
Song said that the money retained
from paying out less dividends
would be used to expand the company, including the cost to put up
the new factory in Henan.
In its presentation to the media,
company officials pointed out
that Maxwell’s prevailing share
price of about 40 sen per share
was at a discount when compared
against the company’s net assets
per share of 79 sen and its net cash
per share of 64 sen as of 31 March
2012. Maxwell was listed on Bursa
Malaysia in January 2011 at a price
of 54 sen a piece.
“We believe in the fundamentals
of the company. Our focus will be
managing and expanding the company properly.
“We have a consistent senior
team here to help us achieve company growth,” Xie said in response
to a question on the low performance of the company’s share price
since its IPO.

